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Lidl International Packaging & Raw Material Requirements

The transnational requirements listed below represents minimum requirements and apply to all countries. Al parties involved in product negotiations must comply with specifiacation outlined below Targets for raw materials, materials, and certifications below 100% are to be understood as average values and should be implemented as best as possible for each individual product.

Country of delivery (All annual figures refer to the end of the financial year).

Packaging requirements (all product groups)

Product / Raw material

SPGo

Target o

()

(30)

BA | MK |pequirement text

Packaging

Plastic

all

Reduction

-30%

25

25

25

250

25

25

25

25

25

25

Reduction

-35%

27

27

27

27

27

27

27

27

27

27

By the end of the 2025 financial year, packaging must contain at least 30% less
plastic compared to the baseline year 2017. A reduction of 35% must be achieved
by the end of the 2027 financial year. These targets do not apply to countries that
were opened after 2017.

Ensure maximum recyclability

100 %

25

25

25

250

25

25

25

25

25

25

25

100% of the packaging must be fully recyclable.

Virgin plastic reduction

10 %

25

25

25

250

22

25

25

25

25

25

25

By the end of the 2025 financial year, the use of virgin plastic in packaging must
be reduced by 10% compared to the baseline year 2018. This target does not
apply to countries that were opened after 2017 (2018).

Increase the proportion of recyclate

25

25

25

25

21,

25

25

25

25

25

25

25

On average, plastic packaging must contain at least
25 % of recycled material.

No black plastic, glitter36 or microplastics

100 %

25

25

25

216

25

25

25

25

25

25

No black plastic packaging may be used. Furthermore, the specific requirements
outlined in the current Sustainable Packaging Guideline must be adhered to. In
addition, glitter and decorative coatings that are either made of plastic or contain
microplastics are also prohibited. This also applies to glitter based on
biodegradable plastic.

With cellulose components

all

Recycled material, if virgin fiber FSC
(preferred), PEFC in exceptional cases

Increase recycled content

100%

®

20

20

24

20

24

21

24

24

22

Food & Near Food o

Packaging that contains cellulose components must be made of recycled
material or FSC-certified virgin fiber. In exceptional cases, PEFC-certified
cellulose can also be used. The target applies to both primary and secondary
packaging, including labels.

At least 15% of the kitchen and hygiene paper products must contain recycled

certified.

(75 % until 2027)

Kitchen & hygiene paper products 8410 : 15% 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 26 | 26 |material (hybrid paper also possible). This will be implemented by the respective
(hybrid paper also possible) F s e
seller at the request of and in consultation with Lidl.
Products containing cellulose Recycled material, if virgin fiber FSC 100% of the cellulose in the assortment must consist of recycled material or
2 9 all ¥ iy gn ! 100 % 8 18 20 | 20 21 24 24 20 | 20 24 24 19 20 20 22 24 24 24 21 21 24 24 18 18 24 24 24 22 26 - |FSC-certified virgin fiber. In exceptional cases, PEFC-certified cellulose can also
H components o (preferred), PEFC in exceptional cases
< be used. This applies to all cellulose-, wood- or paper-based products.
v
[
E
.§ FSC (preferred), PEFC, Nordic Swan (preferred All charcoal products (incl. briquettes) must be certified by FSC (preferred), PEFC
3 if the supply chain is FSC certified), procured 100 % 22 22 22 (206 | 22 24 22 22 22 22 22 22 22 22 24 24 24 24 24 24 24 24 24 24 24 24 24 25 26 26 |or Nordic Swan (preferred if supply chain is FSC), or must be sourced in
as part of the Earthworm project combination with the Earthworm project.
Charcoal and briquettes 85.20
Caumry of origin and wood species on the 100 % 7 0 2 10 0 2 2 0 2 2 0 2 2 7 0 2 7 20 2 7 0 2 7 20 2 7 0 2 2% 26 The types of wood and the country of origin of the wood must be indicated on
packaging the charcoal packaging
" All EUDR-relevant products containing natural rubber components must be
- o X B . verifiably deforestation-free. This can be done through recognized Monitoring &
3 réLEUS:[) Deforestation-free via M&V system 100 % 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 26 26 Verification systems such as those of GPSNR, WWF, FSC or Rainforest Alliance.
2 Alternatives must demonstrably comply with AFi Guidance s for M&V systems.
3 ev: f
£ Products containing rubber
5 components
2
2 - .
E] gs50  |Rubber component FSC (preferred) or PEFC oa | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 2 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | . | 26 | 26 |At'east50% of the products containing natural rubber in the named product

group must have FSC (preferred) or PEFC certification.
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Country of delivery (All annual figures refer to the end of the financial year).

Scope Product / Raw material FAw | Ple| SPGw |Targetw DE | AT | BE | CH | DK | ES | FI | FR | GB '15 m | NL | PT | sE | BG|cz|cy |GR|HR |[HU| IT 'E': PL | RO | RS | sI | sk |us | BA | MK |pequirement text
x | x| allnearfood 100 % || 2|2 2|2|2|2|2|2|2|2|2]2|22|2]2|2|2|2|2|2|2|2]|2|2]2]2]| 2 |00%fhepalmn kemneoiinnearfood products must be RSPO certified, at
least according to the RSPO "Segregated" standard.
g Products containing palm(kernel)oil RSPO, trade model: at least
Z components organic in organic products
s 100% of the palm (kernel) oil in food products must be RSPO-certified, at a
3 : b ;
£ X X all Food 100 % vl |v|w|v]lw|v|v|v|v|we|v|w|v|2|2|2|2|2|2]2|2|2|2]2|2]|2]|-|2]| - |nnimumacordngtotheRSPO Segerated standard. The supplier must
g provide appropitate proof of certification upon request. This requirement applies
H regardless of the volume share.
5
A
Pmd}ucts with derivatives .ar M M all Food & RSPO,. tr.ade mac.lel. at least Mass Balance, 100% 17 17 17 18 17 19 17 17 17 17 18 7 19 20 2 20 2 2 2 20 20 2 20 20 20 20 20 2 26 26 100% of the palm (kerrje.l) oil fractions and derivatives in '?Qd and near-iood
fractions of palm(kernel)oil near-food |organic in organic products products must be certified to at least the RSPO standard "Mass Balance” level.
100% of the cocoa in products containing cocoa must be certified as Fairtrade
Products containing cocoa as all Food &  |Fairtrade product seal, Fairtrade raw material (with the Fairtrade product seal or Fairtrade raw material seal), organic or
produc 9 x | ox e p eal, ¢ 100 % 6 | 16 | 16 | 17 | 16 | 6 |16 | 4 |16 |17 18|14 |19 |16 |22 |2 20|20 |22]2 |2 |2|2]|2|[2]2|2]| - |2 | - |RainforestAliance. There is no minimum cocoa content required for this
ingredient o near-food  seal, Rainforest Alliance, organic orest Alfiance. a
certification obligation, but all cocoa content must be certified. Natural
s cocoa-based flavors/extracts are excluded.
8
Chocolate bar oy . s0 |Fairtrade product seal, Fairtrade raw material 100% ol 2| o2lolo|oln|2|2|2|2|2|2|2|2| 222|222 22| 2| 2| 2| 2] 26| 2 190%ofthecocoan the chocolate bars must be Fairtrade-certified (with the
seal Fairtrade seal product or Fairtrade raw material seal).
N One certified rice: Sustainable Rice Platform A certified rice product (Sustainable Rice Platform, Fairtrade or organic) must be
2 Rice X 47.40 N - ’ 1 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 25 26 26 |offered. This will be implemented by the respective seller upon request from and
& Fairtrade, organic ¢ s Witk be im
in coordination with Lidl.
Arange of certified (Fairtrade, Rainforest Alliance, organic) nuts must be made
2 . - ai !
£ |Nuts incl mixtures o x| ox 7030  |Createarange of certified nuts; Fairtrade, 25 | 25 | 25 |25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 26 | 26 |30l ) ) )
E Rainforest Alliance, organic This will be implemented by the respective supplier upon request from and in
coordination with Lidl.
Green, black & rooibos tea X X 4640  |Fairtrade, Rainforest Alliance, organic 100 % 18 | 18 | 18 [18m| 18 |18 | 18|18 |16 |18 | 22|18 |18 |18 |2 |2]2]2|2|2|2|2|2|2|2]2|2|23]26]2 Li?n‘};fe;'a:l‘l‘;ai'::" and rooibos teas must be certified as Fairtrade, organic or
M
2
Fairtrade, Rainforest Alliance. organc. if West: 75% 100% of herbal & fruit teas in DE, AT, CH must be certified as Fairtrade, organic or
Herbal & fruit tea X X 46.40 rtifi t: n standard is gi r" 9 ’ East: 50% 20 [20@ | 22 |20 | 20 22 22 22 22 22 22 22 22 22 22 22 22 22 22 22 22 22 22 22 22 22 22 - 26 26 |Rainforest Alliance. At least 75% in BE, DK, ES, FI, FR, GB, IE, IT, NL, PT, SE, US. At
certification standard is give ast: o least 50% in BG, CZ, CY, GR, HR, HU, LT, PL, LV/EE, RO, RS, SI, SK.
Capsules, instant coffee & w | x| 48104620, | oiirade, Rainforest Alliance, organic 100 % 20 [2000] 22 [19w| 20 | 22 |8 | 22 | 2| 2|2 | 2|2 | v || 222|222 |2]2|2]2]|2]2| 2] | s |00%0fthecoeeininstant coffee products (instant coffee/cappuccino) and
cappuccino (without pods) 4630 capsules must be certified as Fairtrade, organic or Rainforest Alliance
Coffee pods & coffee drinks X x| 4610,4820, i o de, Rainforest Alliance, organic 100 % 2 | 24 | 24 |240m| 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 26 | 26 [100% of coffee pods & coffee drinks must be certified as Fairtrade, organic or
4630,31.20 Rainforest Alliance.
o
]
5
o
Fairtrade, Rainforest Alliance, organic 100 % 200|20w| - [19wm| 20| - |18 | - w7 |2]| - |- |-|w|- |- e - - B S - lgi?ii;’;‘hs roasted coffee must be Fairtrade, organic or Rainforest Alliance
Roasted coffee @ X X 46.10
I not certified. deforestation-free via M&V All roasted coffee articles of this UWG must be verifiably deforestation-free. This
! ! 100 % 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 24 - 26 26 |can be ensured through monitoring & verification systems that demonstrably

system according to AFi guidance

take into account the Afi Guidance s for M&V systems.
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Scope Product / Raw material FAw | Ple| SPGw |Targetw DE | AT | BE | CH | DK | ES | FI | FR | GB '15 m | NL | PT | sE | BG|cz|cy |GR|HR |[HU| IT 'E': PL | RO | RS | sI | sk |us | BA | MK |pequirement text
20.80, 3310, |MSC (excluding tuna); if product availability Fish and shellfish from wild catch must be 100% MSC-certified, provided that the
X 5010, 9210 |and certification standard is given 100% 1816 | 20 119w 16 | 22120 | 22 ) 22\ 22 | 22 | T |22\ 22125 | 25 | 25\ 25 | 25 | 25 | 25 )25 | 25 | 25| 25 |25 | 25 | 22 | 26 | 26 |0 q o are available and MSC certification exists
Wild caught
(without tuna)
_ Fish and shellfish from wild catch must be MSC-certified, provided that the
x| 20:80,3310, |MSC (excluding tuna); if product availability 50 % 2| 2| 2| 2|2|2 2|22 |2|2|2|2|2|2]2]|2|2|2]2]|2|2|2]2]2|2|2]| - |26/ 26 poductsare available and MSC certification exists. At least 50% of the products
5010,9210 |and certification standard is given vareo "
(total number) in this category must be certified.
20,80, 3310, | ASC (preferred), organic (preferred), Fish and shellfish from aquaculture must be 100% ASC (preferred), organic
X o 5o10 | GLOBALG AP, BAP 4 Star; if product 100 % 7| 7| 20 [19m| 7 | 22 | 22| 22| 22| 2| 22|15 | 22| 2 |25 |2 25|25 | 25|25 |25 |25 |25 | 25|25 | 25| 2 |20 |2 | - |(preferred), GLOBALG.AP. or BAP certified, provided that the products are
T availability and certification standard is given available and certification exists.
g Aquaculture
z ) Fish and shellfish from aquaculture must be ASC (preferred), organic (preferred),
s ASC (preferred), organic (preferred), - " !
2
- x| 2080.3310. 16| 631G AP, BAP 4 Star; if product 50% n|n|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|- |26 - |COBALCAROBAPcetfied provided that the products are avallable and
-] 50.10,92.10 - o - certification exists. At least 50% of the products (total number) in this category
H availability and certification standard is given o
s must be certified.
K
20.20, 20,50, |MSC (without tuna), ASC (preferred), organic Fish and shellfish from wild catch and aquaculture in frozen and convenience
Frozen food, convenience < | 0 3320 |(Preferred), GLOBALGAP, BAP 4 Star; if 100% 2200|220 | 22 [9wm| 22 | 22 | 22 | 22 | 22 | 22 | 22 | 22 | 22 | 22 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 22 | 26 | 26 |Productsmustbe100% MSC or ASC (preferred) or organic (preferred), GLOBALG.
(without tuna) 33.60 goods are available and certified; promotion A.P. or BAP certified, provided that the goods are available and certification
g if possible exists.
Canned fish (tuna only): MSC, Fishery . ! ’ )
Canned tuna X 5010  |Improvement Project (FIP), FAD free, 100 % 2| 2|20 [19m| 2| 2| 22| 2222|2222 |2 |2|25|2|25|2|25|2|25|2|25]|2 |2 |2 |anedtunamustbe certified as MSC, FAD-free or pole & line, or originate from
a Fishery Improvement Project (FIP).
polegline
Cat food X X 8130 MSC, ASC for cat food of the *fish” variety 100 % 2| 2|22 22|22 2|2|2|2|2]2|2]2|2]2|2|2|2|2]2]|2]2]|2]|2)]2 |26 |Codofthefish varety must be ASC or MSC certified, as long as there is
81.40 availability of goods and certification.
Fresh eggs X X 4310 At least barn eggs 100 % 9 | 16| 16 |16 |16 |17 |6 | 25|25 | 25|18 | 9|7 |6 |25|25 | 25|25 |24 250)| 24 | 25| 25| 16| 25| 17 | 25| 25 | 26 | 26 ||00%0f freshegg products used infresh eggs products must come from barn
farming as a minimum standard.
o
o
2
&
Product containing egg X X Food At least barn eggs 100 % 5 |16 [ 16 |16 [ 16|19 |16 |19 | 25| 25|19 9 18 | 16 | 25 | 25 | 25 | 25 [ 24 | 25 | 25 | 25 | 25 | 17 | 25 | 19 | 25 26 . |100% of the eggs used in products containing egg components must come from
barn farming as a minimum standard.
Products containing soy as an 2050, 30, 31
ingredient (e.g. MoPro, sausage, x | x |32,33 36,41 |EU origin of soy as an ingredient 100 % 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 |24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | - | 26 | 26 |30V usedasaningredientin products of the aforementioned SPGs must
meat and cheese substitutes; excl. 9150 originate from the EU. Additives/ingredients (e.g. emulsifiers) are excluded.
soy sauce) :
Products containing soy as an As an ingredient in vegetarian/vegan Soya used as an i in vegan products must
P ‘ 30,120, 33.70, |substitute products also certified according originate from the EU, but in the case of the UWGs mentioned must also be
Y .
@ ;:‘Jiz‘fj;‘s(zfs’:“yci'a‘"mﬁs’ sausage | x ¥ | 4120,4130 |to RTRS, Donau Soja, Europe Soy, ProTerra, 100% 2125|5255 0252525 (2525|251 25|25 25125 2525|2525 2525252525 252525 26 | 26 | centified according to the recognized standards (RTRS, Donau Soja, Europe Soya,
! 4 15CC+, Bio ProTerra, ISCC+, organic). Additives/ingredients (e.g. emulsifiers) are excluded.
Soy in animal feed (ndirectly 2060, 20.70, |Deforestation-free via M&V systems from Where available, soy in feed should be certified as deforestation-free by ZDC or
amimal productd) Y x | x |20.80,90,91, |ZDC, ProTerra MRV, or M&V system according| 100 % 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | 28 | - | 28 | 28 |ProTerra MRV. Alternative M&V systems must comply with the applicable AFi
produ %2 to AFi-Guidance. Guidance.
. Beef from South America and other 2070, 5120, |Deforestation-free via M&V systems with The deforestation-free status of cattle from risk areas (as defined by the EUDR)
g Hiohrisk oraines? x | x o120 |recognition by GRSB, or M&V system 100 % 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | - | 26 | 26 |must be certified through M&V systems. These can either be recognized by the
@ 9 '9 - according to AFi guidance GRSB or comply with the AFi Guidance.
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Country of delivery (All annual figures refer to the end of the financial year).

Scope Product / Raw material FAw | Ple| SPGw |Targetw DE | AT | BE | CH | DK | ES | FI | FR | GB "5 m | NL | PT | sE | BG|cz|cy |GR|HR |[HU| IT 'E': PL | RO | Rs | sI | sk | us | BA | MK |pequirement text
» Offer of a segregated Fairtrade-certified In DE, AT, CH, DK, and FI, at least one Fairtrade-certified orange juice (either
Orange juice x| ox 6230 2 segregated ¢ 1 alal - Jalal - |fa|l | ||| -]-1]-]- B T I e e e e N T B e v \centrate or from from supply chains must
orange juice (direct juice or concentrate) be offered.
9
£
H Chilled not-from-concentrate
orange juice imported from . . hiled nowt . e 100% certfied
overseas aturis an: ; ) ) . illed not-from-concentrate orange juice from overseas must be 100% certifie
% | % |solovita 3160 |Fairtrade, Rainforest Alliance, organic 100 % alalalalalalala|ala|2a|2a|2a|2a|2|2|2]2|2]2]2]2]2|2|2|2|2 26 | 26 | e, organic or Rainforest Aliante for stlocted brands (Selevits, Naturie).
) ) o No solid or liquid microplastics may be included in the formulation of cosmetics,
22 |Cosmetics, washing agents, and No microplastics as part of the formulation in detergents, cleaning agents, or household cleaners - provided that the exclusion
g%5 , i x| ox 82,83 |cosmetics, detergents, cleaning agents and 100 % alalalalalalala|ala|a|a|2a|2a|a|a|ala|alalalalala|a|2a|2a|2|26]2s s » or house ?
S 835 |household cleaners of synthetic polymers does ot significantly compromise product performance
2 cleaning products
and/or safety.
t, vegetables, flowers and plants
8 GLOBALG AP, with the addition GRASP or 100% alalalalalalalalalalalalalalalalalalalalalslalalalalal - | ae| - |100%offresh i vegetables must be certified according to recognized social
- equivalentls standards .
g
g Fresh fruit & vegetables x| ox 10,1
o5
£ For producers from high-risk water countries: . _ |100% of fresh fruit & vegetables from countries with a high water risk must be
< GLOBALG.AP. SPRING or equivalent28 100% BB BB BB BB B2 BB 2525225252525 B % certified according to recognized water standards .
Fairtrade (preferred), Rainforest Allance 100% of the bananas supplied to DE, AT, BE, CH, DK, ES, FL, FR, GB, IE, NI, IT, NL,
Banana X X 10 (preferred), organic, SCS Sustainbly Grown, West:100% | 00 | 05 | 22 | 22 | 22 | 22 | 22 | 22 | 22 | 22 | 22 | 22 | 22 | 22 | 25w | 25w |25m|25m |25 |25m | 25w |25 | 250 | 250|250 | 250 | 25m| 250 | 26 | - |PT SEmust be certified as Fairtrade (preferred), Rainforest Alliance, SCS or
B o ot East 1o organic. For the remaining supplying countries, the range of certified bananas
¥-sp ptions pf should be continuously expanded by the end of 2025.
Fairtrade (preferred), Rainforest Alliance
Pineapple x | x 10 organic, SIZA (Enviro and 100% 2|2 | 2|22 22|22 2|2|2|2|2]2|2]2|2]2|2|2|2|2]2]|2]2]|2]|2)]2 /|2 |00%0fthepnepplesmust be cerified as Fairtrade (preforred), Rainforest
Social Standard), country-specific exceptions Alliance, SIZA, organic, or according to country-specific exemptions .
possible34
2
3 Fairtrade (preferred), Rainforest Alliance
5 Mango X X 10 ! organic, SIZA (Enviro and 100 % nln|n|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2]2|2|2]2]2]|2]|2] - |26] 2 [100%0fthe mangoesmust be cerified as Farrade (preferred), Rainforest
3 Social Standard), country-specific exceptions Alliance, SIZA, organic or according to country-specific exemptions .
-3
& possible34
2
Fairtrade (preferred), Rainforest Alliance
Avocado s © (preferred), organic, SIZA (Environmentaland | 10 ol ololololololoelololoe|lolole|lolole|olnlne|oe|ln|nloe|n| - | 6| s 100%otheavocads must be certfied as Fairtrade (prefered), Rainforest
Social Standard), country-specific exceptions Alliance, SIZA, organic or according to country-specific exemptions 4.
possible34
Expansion Fairtrade, Rainforest Alliance,
Grapes < |« © organic, SIZA (Environmental Standard and. 100% s | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | - | 26 | 26 |BY28:2:2026,100% of the grapes must be as Fairtrade (preferred), Rainforest
Social Standard) Alliance, SIZA, organic ot according to country-specific exemptions ve.
Country-specific exceptions possible34
3 @
) . ) ) )
25§ |Completeassortment x| ox 2 CLOBALGAR with 100 % alalalalala|a|a|a|lalalalalalal|al|a|2a|2|a|a|a|a|a|a|a]|2a]| - || |00%Ff helowesandplants must be certified according to recognized social
3z addition GRASP or equivalent (Fairtrade) standards .
z
Packaged potting soils must be peat-reduced in all supplier countries (maximum
5_ 50% peat content). For selected supplier countries (BG, CZ, CY, GR, HR, HU, LT,
$% |Packaged potting soil x 1330 |Reduction of peat, max. 50 % peat content 100 % 20| 22 | 22 [8w| 22 | 22 | 22| 22| 22| 22| 22| 22| 22| 22|25 |25 |25 |25 |25 |25 |25 |25 |25]| 25| 25|25 | 25| - | 26 | 26 [LV,EE, PL RO, RS, SL SK), this requirement must be implemented no later than
= 28.2.2026. Whereever possible, the use oft peat in packaged potting soils should
be completely avoided.




Lidl International Packaging & Raw Material Requirements

The transnational requirements listed below represents minimum requirements and apply to all countries. Al parties involved in product negotiations must comply with specifiacation outlined below Targets for raw materials, materials, and certifications below 100% are to be understood as average values and should be implemented as best as possible for each individual product

Country of delivery (All annual figures refer to the end of the financial year).

Scope Product / Raw material FAw | Ple| SPGw |Targetw DE | AT | BE |cH | DKk | Es | k1 | PR | 6B | X | 1r | NL | PT | sE |BG | cz|cy |GR|HR |HU| LT 'E': PL | RO | Rs | sI | sk | us | BA | MK |pequirement text

Non-Food

a2 All articles containing cellulose components must be made from recycled
T .0 i - -
Ty s |Aticleswith cellulose o A Recycled material, if virgin fiber FSC 100% 20 |18 |20 20| 21 |20 | 24|20 |20 | 20|20 | 21|20 |20 | 20|20 | 26| 2| 2|2 |2 | 2|20 |22 |22/ 2 |2 26 |materialor FSC-certiied virgin fiber. In exceptional cases, PEFC-certfied
282 |components2s (preferred), PEFC in exceptional cases cellulose may also be used. This also applies to articles made of bamboo;
£ packaging made of bamboo excluded.
2
£2 8 [ronties, Hardgoods 201250,k overo / Tencel / Refibra von Lenzin Only cellulose-based fibers from recycled sources or more sustainable
g g3 | Sles ardo X X 280 e #ng, 100 % 20 | 20 [ 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 21 | 20 | 20 | 20 | 20 [ 20 | 20 | 26 | 26 v ety ! mrecy u st
8% |(more sustainable viscose) LIVAECO von Birla, GRS, RCS production processes are permitted in the product
53 E 300-389
Textiles, hard goods x | x | 201389, [COTS OCS CmiA, BCL Fairrade recycled 100 % 2|2 |2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2|2]2|2]2]-|2]26
(more sustainable cotton) cotton, GRS, RCS
5 All products containing cotton must be made from sustainably certified or
g recycled cotton. Cotton sourced from Uzbekistan is prohibited. By 2025, at least
S 201250 20% of the cotton used must come from organic farming
250
(T::‘L']‘:fc 'C‘Zfaf';"’ds X X 280 GOTS, 0CS 20% 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 25 | 26 | 26
9 300-389
The use of components made from exotic leather of protected species (according
5 to the IUCN Red List) such as snakes, crocodiles or reptiles is prohibited. The use
Tl No angora wool, exotic animal leather or fur, of merino wool from sheep that undergone mulesing is prohibited. Sellers must
E®2 |Texiles & Hardware x | x all real fur, down from live plucking or stuffing 100 % 20 | 20 [ 20 |20 [ 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 20 | 26 | 26 [provide proof of mulesing-free origin upon request. The use of down obtained
£ Lz
&55 fattening, Mulesing at merino wool through live plucking or force-feeding is prohibited. The use of angora wool is
& prohibited. As part of our membership in the “Fur Free Retailer” program, the use
of real fur is prohibited.
£ . ; I
£ ; 201-389 @ |Recycled or certified: DownPass, RDS, GOTS, All products containing down must be certified according to DownPass, the
H Textiles, hard goods x | ox CRe o R 100 % 2|\ 2|2 |2 (2|2 |2 2|2 (2|2 |2|2|2|2|2|22|2|2|2|2]2|2]2|2]2]2 |22 |0 e or made from rewycld materiats (GRS, RCS).
:
3 Textiles, hard goods x | ox " |GRS, RCS | Lambskin only with proof as a 100 % 30 | 30 |30 | 30 | 30|30 |30 |30 |30 |30 |30 |30 |30 |30 |30 |3|3|3 3|33 |3 3|33 |3 ]|30]30]2 |2 [>" . 4 oS o RES. °
S merino sheep that have undergone mulesing is prohibited. Lambskin may only be

by-product from the food industry used if it can be proven to be a by-product of the food industry.

201-389 ) |Leather Working Group according to Gold or 100% alalalalalalalalalalalalalalalalalalalalalalalalalalalalas]| ae|Foralproductscontaining leater a Leather Working Group (LWG) certificate

Textiles, h: y ’ A . P
extiles, hard goods X X Silver standard with gold or silver standard must be provided for all tanneries involved.

Leather
(real)

Recycled material: GRS, RCS, | Biobased

Polyester (textiles) X x | 201-250@) |(certified raw material: e.g. RSB, ISCC, 100 % 30 | 30 [ 30 | 30 [ 30 [ 30 | 30 [ 30 | 30 [30 | 30 |30 [30 | 30 |30 |30 | 30|30 |30 |30 |30 |3 |3]3]|3/|3 |3 |30 |30 |30 [B2030alpolyestertextile materials must be either certified recycled or

bio-based in accordance with recognized standards.

o § BonSucro, Redcert)
] By 2030, the number of hard goods products made from certified recycled or
Y ial: y d g P Y
@ g E:ziiﬂgﬁf:‘s&f“j* zgzg’ﬁase " aduall certified bio-based materials should be gradually increased. To be considered
Hardware x | x | 300-389 ertp ast, gel : g Y |30 | 30|30 |30 |30 |3 |3 |3 |3 |3 |30 |30]|3|3|3 3|33 |3 |3 |30 3|3 |30 ]330 ]330 30 |30 |‘sustainable the recycled content must account for at least 50% of the
centified raw material (e.g. RSB, ISCC, increased value-defining component (up to 100% possible). PLA and PVC should be
BonSucro, Redcert) | To be avoided: PLA, PVC eoided g comp P P g
£
E Hardware X X 300-389  |Recycled or certified: ASI, PCR, GRS, RCS gradually 30 |30 | 30 |30 | 30|30 |30 | 30|30 |30 |3 |3 |3 |3 |3 |3 |33 |33 |3 |3 |3 |3]|3]|3 |30 3 | 30| 30 |B2030theshare of hard goods products made from certified sustainable or
£ increased recycled aluminum should be gradually increased.
<
“ raduall By 2030, the share of hard goods products made from recycled glass should be
& Hardware x | x| 300-389 |Recycled or certified: RSL, GRS, RCS o eacew | 30|30 |30 |30 |30 |30 |30 |30 |3 |30 |33 |33 |3 |3 3303|3303 |3 30|30 |3 30303 |30 gradualyincreased.
All EUDR-relevant articles containing natural rubber must be verifiably
57 all ion-free This can be through i jtoring &
8 3 |Article with rubber component x| ox (EUDR  |Deforestation-free via M&V system 100 % 2 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | 24 | - | 26 | 26 |Verification (M&V) systems such as those of GPSNR, WWF, FSC, or Rainforest
g2 relevant) Alliance. Alternative systems must demonstrably comply with AFi Guidance s for

M&V systems.




Lidl International Packaging & Raw Material Requirements

The transnational requirements listed below represents minimum requirements and apply to all countries. Al parties involved in product negotiations must comply with specifiacation outlined below Targets for raw materials, materials, and certifications below 100% are to be understood as average values and should be implemented as best as possible for each individual product

Country of delivery (All annual figures refer to the end of the financial year).
Scope Product / Raw material FAw | Ple| SPGw |Targetw DE | AT | BE | CH | DK | ES | FI | FR | GB .’fl m | NL | PT | sE | BG|cz|cy |GR|HR |[HU| IT :: PL | RO | RS | sI | sk |us | BA | MK |pequirement text
Products containing palm (kernel) For all articles containing palm (kernel) oil components, only sustainably certified
= loi componamts 9P X X RSPO, trade model: at least Segregated 100 % 23 | 23| 23 | 23 | 23| 23 | 23 | 23 | 23 | 23 |23 | 23 |23 | 23 | 23 |23 | 23 |23 |23 |23 |23 |23 | 23 | 23| 23 | 23 | 23 | 23 | 26 | 26 |palm oil classified as "segregated" under the Roundtable on Sustainable Palm Oil
£ P (RSPO) standard may be used.
ES
3 g 300.110
£ Articles with derlvatives or fractions For all articles containing palm (kernel) oil derivatives and fractions, only
of palm (kemel) of X X RSPO, trade model: at least Mass Balance 100 % 2 | 2| 22| 2|22 |22 |2 |22|22 |22 22|22 |2|22|2 2|22 |22 |22 2222|222 |22|2]|22 |26 26 sustainably certfied palm oil classified as "mass balance" under the Roundtable
P on Sustainable Palm Oil (RSPO) standard may be used

TFixed listing

2 Promotional Items

3 Sub Product Groups

4 The percentages refer to the number of articles. All targets and guidelines only apply to own brands.

5 Reduction of 40% by the end of 2025; recyclability of 90% by the end of 2023; recycled content of 30% by the end of 2021

6 Only FSC-certified charcoal.

7 Definition of western countries: AT, BE, CH, DE, DK, ES, FI, FR, GB, IE, IT, NL, PT, SE, US; Eastern countries: BA, BG, CZ, CY, GR, HR, HU, LT, PL, LV/EE, RO, RS, SI, SK.
8 From 2021, 100% Fairtrade, Rainforest Alliance or organic certified.

9 By the end of 2025, 100% Fairtrade, Rainforest Alliance or organic certified in selected Western countries (Wester countries
11100% of black, green and rooibos tea and coffee Fairtrade, Rainforest Alliance or organic certified (all SPG, from 5% share)
12100% of the fish and seafood private labels and brands in fixed listings are MSC, ASC or organic certified (from 1% share).

13 DE/AT/CH: 100% MSC-certified tuna on pizza since the end of 2022

14 Subject to the necessary market development.

15 In the countries of Eastern Europe, we want to increase the share of these products compared to the base year 2020 by the end of 2026
16 In the Eastern countries, we aim to continuously expand the range of certified bananas by the end of 2025

17 Base year 2020

18 Equivalent standards: Standards can be viewed on the GLOBALG.AP. website: h lobal h e pted

19 Peat-free potting soil and peat-reduced herb and plant pot bales by the end of 2023

20100% peat-free packaged soil since the end of 2018

21 Affected AFs in UWG 250: 250,120, 250,130, 250.200-300

22 Polyester (PES), polyethylene terephthalate (PET), elastane (EL), polyamide (PA), polyethylene (PE), polypropylene (PP), polyolefin (PO), polycarbonate (PC), polystyrene (PS), polyurethane (PU), polyacrylic (PAN), acrylonitrile-butad copolymer (ABS), T rubber (TPR), ethylene vinyl acetate (EVA), glycol (PCTG), vinyl acetate (PEVA),
polyethylene terephthalate glycol (PETG), polymetyl metharylate (PMMA), styrene acrylonitrile (SAN), thermoplastic polyurethane (TPU)

23 Nuts: Hazelnut, cashew, macadamia, walnut, peanut, pecan nut, almond, pistachio, pecan nuts included. Pumpkin seeds, sunflower seeds, pine nuts, coconut and chestnuts are excluded.

24 Natural cocoa-based flavors/extracts are excluded.

25 Also applies to articles made of bamboo; packaging made of bamboo excluded.

26 Excluded are additives or flavorings produced from the raw materials in accordance with EU Regulations No. 1333/2008 and No. 1334/2008 (e.g. lysozyme). The corresponding raw matenal target applies to derivatives/fractions from palm (kernel) oil

27 Countries with medium to high deforestation risk according to EU country benchmarking (Art 29, EUDR) or in transition phase own country cluster according to Lid risk managem

28 Countries with a high water risk: Spain, Portugal, Italy, Greece, Egypt, South Africa, Morocco, Israel and Chile | Accepted standards: AWS International Water Stewardship smdam Giobal 647 SPRING, On the way to PlanetProof, Fairtrade Standard, Rainforest Alliance Agriculture Standard, SIZA Environmental Standard, SCS Sustainably Grown, Naturland

29 Country opening Q12027

30 Country opening Q3 2026

31 Only applies to UWG 7110 chocolates in bar form, i.e. couvertures, sticks etc. are excluded and are subject to the cocoa target for products containing cocoa.

32 Target value 50% based on number of articles for HU

34 Alternative permissible certifications: Pineapple from Costa Rica: SCS Sustainably Grown | Mango from Israel: GlobalG .AP. GRASP o equivalent (see footnote 18) and additional water certification (see footnote 28) required; Mango from Brazil: GlobalG.A.P. GRASP or equivalent (see footnote 18). Mango from Dominican Republic: SCS Sustainably Grown | Avocado from Chile, Morocco and Israel: GlobalG.AP. GRASP or
equivalent (see footnote 18) and additional water certification (e footnote 28) required; Avocado from Dominican Republic and Colombia: SCS Sustainably Grown | Avocado from Brazil: GlobalG.A.P. GRASP o equivalent (see footnote 18); grapes from Brazil: GlobalG.A P. GRASP or equivalent (see footnote 18); grapes originating from Chile: GlobalG.AP. GRASP or equivalent (see footnote 18) and additional water certification
(see footnote 28) required. The tropical frit specifications only apply to tropical fruits that are grown outside of Europe. Tropical fuits that are grown within Europe are excluded.

35 Monitoring & Verification (M&V) system according to the guidance of the Accountability Framework Initiative (AFi): h Operational_Guidance/OG_Monitoring_Verification-2020-5.pdf

36 The use of glitter on product is only permitted for the product groups Christmas tree decorations, seasonal and party decorations, provided it is made from biodegradable material or embedded in a solid matix. This exception does not apply to Lidl GB.

to be defined).




Lidl national packaging & raw material requirements

The country-specific requirements listed below apply in addition to the cross-country requirements for the respective country of delivery listed. This means that all negotiating parties of the respective product must observe the requirements specified below during the negotiation

if the product is delivered to the respective country (restrictions are specified accordingly in the respective requirement). Raw material, material and certification targets of less than 100% are to be understood as an average value and implemented as best as possible for each
article. All annual figures refer to the end of the financial year unless otherwise specified.

Delivery country Raw material Specification FA() PI(2 SPG (3)
Beef The beef for defined product groups must not come from South America. X X 91
Lidl Austria (AT)
Fresh meat The animal welfare standards for our fresh meat, poultry, pork and beef are to be successively increased until 2030. X 90, 91.10, 91.20
Fresh meat Items in these product groups must be certified with the "Welfair" animal welfare seal from "Welfare Quality." X X 90, 91
Sausage products Own brands futlclf-.‘s, negotiated b){ ES, mus't be certified with the "Welfair" animal welfare seal from "Welfare Quality" (poultry and white pig articles until end X X 30,40
of 2024, Iberian pig and export articles until end of 2025).
Lidl Spain (ES) Pet food No animal investigation (except of palatability studies, conducted in the homes of companion animals whose guardians have agreed to participate) is carried M X 81
out for the production of our Animal Food products
Milk products Dairy products in these product groups must be certified with the "Welfair" animal welfare seal from "Welfare Quality." X X 36.10, 41.10
Eggs Items in these product groups must be certified with the "Welfair" animal welfare seal from "Welfare Quality." X X 43.10
Lidl Serbia (RS) Soy (animal feed) 100% of soy feed used for laying hens must be Donau Soja-certified X 4310
For all Food own brands, where included in the recipe, eggs and egg components from caged hens and small group housing systems must not be used. all
. . N . K . N X X N except 20.20, 20.50, 32.30,
Lidl Italy & Malta (IT) Eggs and egg components Lysozyme is the exception to this rule: The use of lysozyme from eggs from hens kept in small group housing systems is permitted only if lysozyme from eggs X X 32.50. 33.30. 33.40. 33.60
from hens kept in barn, free range, or organic conditions is not available. T 44‘ 30‘ PTTE
Plant soil Packed soils may not contain any peat. X X 13.10
The sale of eggs from caged hens in stores in Great Britain is gradually being phased out and the range expanded to include eggs from organic farming 43
E practices and free-range and barn conditions: I dients:
998 - Suppliers are obligated to prioritize cage-free eggs in the production of Lidl products and to speak to buyers where this is not the case. x x ngredients:
iy 32, 33,47
- Free-range eggs must be RSPCA-certified.
- British meat, poultry, and dairy products must have "Red Tractor Assured" status at a minimum.
- Pork from outdoor housing must be "RSPCA Assured"” at a minimum.
Fresh meat and ltr - Deluxe turkey must be "RSPCA Assured" at a minimum. « N 9091
esh meat and poultry - Free-range chicken must be "RSPCA Assured" at a minimum.- By the end of 2025, primary own brand fresh chicken products produced in Great Britian ’
Lidl Great Britain (GB) should comply with Lidl GB's increased space requirements of 30kg/sqm or higher.
- Animal welfare standards for fresh pork and beef products are set to be progressively improved by 2030.
Soy (animal feed) Suppliers negotiated by GB for GB must agree to the requirements of the "UK Soy Manifesto." By the end of the 2025 calendar year, 100% of soy used as M M 20, 30, 31, 32, 33, 35, 36, 40,
4 animal feed must have been produced without deforestation and land conversion. 41, 42, 43, 50, 51, 90, 91, 92
Animal testing must not be used on any products or ingredients in cosmetic and household products, and all such products and ingredients must meet the
requirements of "Leaping Bunny" before they arrive in stores:
Animal testing - Suppliers must complete a product declaration form for all finished products supplied to Lidl GB. X X 82, 83, 85

- Suppliers must obtain declaration forms from all suppliers/manufacturers of Lidl GB products.
- Suppliers must declare any animal testing that took place after the cut-off date of March 11, 2013.
- The documentation must be completed as soon as the end product is agreed with the buyer.




Lidl national packaging & raw material requirements

The country-specific requirements listed below apply in addition to the cross-country requirements for the respective country of delivery listed. This means that all negotiating parties of the respective product must observe the requirements specified below during the negotiation

if the product is delivered to the respective country (restrictions are specified accordingly in the respective requirement). Raw material, material and certification targets of less than 100% are to be understood as an average value and implemented as best as possible for each
article. All annual figures refer to the end of the financial year unless otherwise specified.

Delivery country Raw material Specification FA() PI(2 SPG (3
Husbandry system 2 as the minimum standard for fresh poultry from Germany.
P Al .20, 91.1
oultry meat Animals must be fed GMO-free feed and stunned using CO2. X X 9010, 50.20, 9110
Fresh and UHT milk range The fresh and UHT milk assortment must consist of 100% German raw ingredients (definition: the producing business is based in DE). X X 36.10, 4110
Fresh meat By 2030 100% of fresh poultry, pork and beef will have a minimum standard of husbandry system 3. X 90, 91.10, 91.20
Lidl Germany (DE) 20.70, 30.10-30.110,
Beef Beef must not come from Brazil. X X 40.10-40.40, 51.10-51.20,
78.20-78.30, 91.2
Shell eggs Fresh eggs must come from KAT-certified supply chains where no chicks are culled and the hens are fed GMO-free feed. X X 43.10
For German pork, the principle of 5xD applies (borne, reared, fattened, slaughtered, and processed in Germany) for fresh and conventional pork in the
Pork own-brand butcher fresh assortment (excluding organic and marinated fresh meat) and sausages in the own-brand butcher fresh and organic assortment. X X 91.10, 30, 40
Husbandry system 2 as the minimum standard for fresh pork from Germany.
Fruit & vegetables Fruit and vegetables negotiated by NL for NL must be certified "on the way to Planet Proof" or organic X X 10,1
Duck meat Duck meat must be free range. X X 90.30
Rabbit meat Rabbit meat must be certified with a star from the "Better Life" (Beter Leven) quality seal at a minimum. X X 91.40
Since 2024, our fresh poultry products must be certified with a minimum of one star from the "Better Life" (Beter Leven) quality seal. Animal welfare standards
Fresh meat . . . X 90, 91.10, 91.20
for fresh pork, beef and chicken products are set to be progressively improved by 2030.
Fresh pork Fresh pork must be certified with a star from the "Better Life" (Beter Leven) quality seal at a minimum (excluding pork fillets). X X 9110,
Sliced chicken Sliced chicken must be certified with a star from the "Better Life" (Beter Leven) quality seal at a minimum. X X 30.90
Lidl Netherlands (NL)
Beef The beef negotlgted by NL for NL for defined product groups or as ingredient (such as beef protein, beef collagen, beef fat and similar ingredients) must not X < 20,30, 33, 40, 9110, 91.20
come from Brazil.
When delivering negotiated items, the seller guarantees to the buyer that the following qualities and certifications are satisfied insofar as they are
components of the recipe or have been used in the product's production chain for animal feed (e.g., in the form of soy hulls or soy meal). For all edible 30,3132, 35, 36, 40, 41, 42
RTRS soy certified articles own-brand and brand Food products - i.e., for items in the fixed assortment - and for promotional items, soy from a 100% RTRS-certified origin must be used. X X T ar o1 0
. - . X . o . 43,90, 91,92
The seller will follow the RTRS credit method in any case (target in the medium term: mass balance method) and maintain a record of the current status. This
ensures that the quantity of certified soy that is required for the product does not exceed the quantity of certified soy that is purchased.
White fresh eggs White fresh eggs must be certified with a star from the "Better Life" (Beter Leven) quality seal at a minimum. X X 4310
Turkey Turkey and sausage products must be certified with a star from the "Better Life" (Beter Leven) quality seal at a minimum. X X 30.90, 90.10




Lidl national packaging & raw material requirements

The country-specific requirements listed below apply in addition to the cross-country requirements for the respective country of delivery listed. This means that all negotiating parties of the respective product must observe the requirements specified below during the negotiation

if the product is delivered to the respective country (restrictions are specified accordingly in the respective requirement). Raw material, material and certification targets of less than 100% are to be understood as an average value and implemented as best as possible for each
article. All annual figures refer to the end of the financial year unless otherwise specified.

Delivery country Raw material Specification FA() PI(2 SPG (3
. . Organic products of Swiss origin must be produced in accordance with the guidelines of Bio Suisse Bud at a minimum (see also the "Organic Seal" text
All Swiss organic products A X X All
module in the relevant purchase contract).
All Terra Natura / IP-SUISSE Product's marketed.under the "Terra Natura” brand must be produced in accordance with the IP-SUISSE guidelines (see also text module "Terra Natura" in the
roducts respective purchasing contract). X X All
P Exception: Pork-based products, here the requirements of the Terra Natura Pig Program guidelines apply (see also paragraph "Pig")
Passion fruit Passion fruits must be Fairtrade certified X X 10
Lidl Switzerland does not purchase the following animal species, products, and production methods:
Exclusion of animal species, | Frogs' legs
xewsi ! . pecies, | Endangered species (species categorized as "endangered" and above on the IUCN Red List) X X All
products, production methods . .
- Goose and duck liver produced by force-feeding
- Products with meat or poultry from Asia
Use of antibiotics and 20.60, 20.70. 90,91, 20.80, 30,
h The use of antibiotics and hormones to stimulate production is prohibited in all animal products. X X 33.10, 40,50, 51.20, 92, 31, 32,
ormones
35,36, 41,42, 43
Soy (animal feed) For Swiss meat and poultry products, the requirements of soy network switzerland apply to soy used for animal feed. X X 2060, 20'7;’ 28 91,30,40,
Whole eggs and egg components must come from barn rearing systems at a minimum. Whole imported eggs may only come from businesses that have been M M All
Whole eggs and egg certified by the Association for Controlled Alternative Animal Husbandry (KAT).
components
The male chickens must also be reared for 100% of organic fresh eggs (no chick culling). X X 4310
. Rabbits for fresh meat products must come exclusively from the Rabbit Relax program or a higher-standard program. The relevant program must be inspected
Rabbit . . . PN N N " . . N X X 91.40
on a regular basis by the Swiss animal welfare organization "KAGfreiland" or by "Schweizer Tierschutz STS!
Lamb Lambs for fresh and frozen meat products and sausage products must come from businesses that keep the animals in accordance with the requirements of M M 20.70. 30, 40, 91.30
the "Regelméssiger Auslauf ins Freien - (RAUS)" (Regular exercise outside) program of the Swiss Federal Office for Agriculture. ToTmm e
Laying hens Laying hens that are sold as poultry must satisfy the requirements of the barn husbandry system at a minimum. Businesses outside of Switzerland must be M M All
ying certified in accordance with the guidelines of the Association for Controlled Alternative Animal Husbandry (KAT).
Palm (kernel) oil 100% of palm (kernel) oil in own-brand products must be certified in accordance with the Bio Suisse-, EU Organic, POIG-, or RSPO standard. If the palm oil is M M All
RSPO-certified, it must be certified in accordance with the "Segregated" standard at a minimum in Food and Near Food products.
Horse All products containing horse must comply with an appropriate animal welfare standard. X X All
This is assessed by "Schweizer Tierschutz STS."
Lidl Switzerland (CH)
- Chickens for fresh, imported poultry products must be kept in accordance with the requirements of Swiss animal welfare law at a minimum. The husbandry
conditions must be inspected and assessed by "Schweizer Tierschutz STS" every two years.
- Swiss chickens for fresh poultry products must come from businesses that participate in the BTS program (Besonders tierfreundliche Stallhaltung -
Particularly animal-friendly housing) of the Swiss Federal Office for Agriculture.
- Turkeys for fresh, imported poultry products preferably come from businesses that keep the turkeys in accordance with the requirements of Swiss animal X X 90
welfare law at a minimum.
- Chickens for fresh, imported poultry products must be fed with sustainable, GMO-free soy, preferably of European origin. The current standards of soy
network switzerland are regarded as sustainable. Part of the crude protein content of the feed must come from protein crops that are native to the country of
import, such as peas, corn, rapeseed, or wheat.
- Cattle and calves for fresh meat products must come from Switzerland or be kept in accordance with the requirements of Swiss animal welfare law at a
Chicken and turkey minimum. " N 91.20
- Cattle and calves for fresh, imported meat products must be fed exclusively based on grassland and preferably be kept in a pasture grazing system. Feedlots )
(cattle gates with no access to pasture land) are categorically excluded.




Lidl national packaging & raw material requirements

The country-specific requirements listed below apply in addition to the cross-country requirements for the respective country of delivery listed. This means that all negotiating parties of the respective product must observe the requirements specified below during the negotiation

if the product is delivered to the respective country (restrictions are specified accordingly in the respective requirement). Raw material, material and certification targets of less than 100% are to be understood as an average value and implemented as best as possible for each
article. All annual figures refer to the end of the financial year unless otherwise specified.

Delivery country Raw material Specification FA() PI(2 SPG (3
Organic grazing cattle must be kept on farms that are certified by Bio Suisse Bud. Products traded under the label "Bio Organic Weiderind" (Organic pasture
beef) must be kept in accordance with the guidelines for "Mastbetriebe im Silvestri Bio Weiderind Programm" (Fattening farms in the Silvestri organic pasture X X 20.70, 30,40, 51.20, 91.20
beef program).
Swiss business that supply products for milk-based products and fresh milk must meet the requirements of the "Nachhaltige Schweizer Milch" (Sustainable M M 36
Swiss milk) industry standard ("swissmilk green”).
Buffalo for fresh buffalo mozzarella products must be kept in accordance with the current EC basic organic regulation (dated 2021: Council Regulation (EC) No
. . s X X 32.20.
834/2007) or Bio Suisse Knospe guidelines.
Swiss pork producers that supply fresh meat products to Lidl Switzerland must be part of either the "QGS Safety Plus" or "SGD SUISANO" health program. X X 9110
Pig Products traded under the "Terra Natura" label must be produced in accordance with the "Lidl Terra Natura Schweine (LTN)" (Lidl Terra Natura Pork)
guidelines. These specifications are an integral part of the Terra Natura contract and govern the preparation, processing, marketing, and trade flow of Lidl 2070, 30,40, 51.20. 9110
Terra Natura products. Terra Natura businesses, transportation, and slaughter must be inspected by "Schweizer Tierschutz STS" on a regular basis and without x x o T e
prior notification.
Swiss meat and poultry must have Suisse Garantie certification at a minimum. By the end of fiscal year 2026, 20% of fresh poultry chicken must come from
Swiss meat and poultry improved housing conditions according to Bio Suisse, EU Bio and IP Suisse standards. Animal welfare standards for fresh pork and beef products are set to be X X 90, 91
progressively improved by 2030.
. Quails for meat products and eggs must come from businesses in Switzerland or at a minimum comply with Swiss animal welfare law. The animals must have
Quails X X 90.30, 43.10
access to an outdoor area.
. Furthermore, sellers for Lidl Switzerland shall not sell/supply to Lidl Switzerland any products from the categories of fresh herbs, fresh fish (including sushi),
Climate - f . e X X 92, 33.50, 90, 91
or fresh meat and poultry that have been transported either in whole or in part by air freight.
- For production in Ireland: All listed own-brand fresh milk and dairy products that are produced in Ireland must be procured from farms that are approved
. . under the "Bord Bia Sustainable Dairy Assurance Scheme."
Fresh milk and dairy products | For production in Northern Ireland: All listed own-brand fresh milk and dairy products that are produced in Northern Ireland must be procured from farms X x 31,32,35,36, 41,42
that are approved under the "Bord Bia Sustainable Dairy Assurance Scheme" or the "Red Tractor Assurance Scheme."
- For production in Ireland: All fresh beef, lamb, chicken, duck, and pork products produced in Ireland and listed under own brands must be approved under
. the respective "Bord Bia Quality/Sustainability Assurance Scheme" and bear the relevant label on the packaging.- For sales in Ireland: By 2030, at least 20% of
Lidl Ireland . N o R P
fresh poultry should come from higher animal welfare standard e.g free range. At least 2% of fresh beef should come from organic standard.- For production in
Northern Ireland . . ) .
(IE / NI) Fresh meat and poultry Northern Ireland: All fresh beef, lamb, chicken, duck, and pork products produced in Northern Ireland and listed under own brands must be approved under " " 90, 91
the respective "Bord Bia Quality/Sustainability Assurance Scheme," the "Northern Ireland Farm Quality Assurance Scheme" (for beef), or the "Red Tractor ’
Assurance Scheme" and bear the relevant label on the packaging.- For sales in Northern Ireland: By 2030, fresh chicken products produced in Northern
Ireland should comply with Lidl's increased space requirements or higher. We also aim to progressively improve animal welfare for our fresh pork and beef
products.
Where possible, all fresh eggs must come from Irish farms approved under the "Bord Bia Egg Quality Assurance Scheme" or from Northern Irish farms
Shell eggs *p e 1) s " X X 4310
approved under the "British Lion Standard".
Beef Beef must not come from Brazil. X X 91.20
Rabbit Fresh rabbit meat must be certified in accordance with the "parkkonijn” seal. X X 91.40
Lidl Belgium (BE) Poultry By 2026, frozen and fresh chicken meat must be sourced from improved housing conditions that meet the criteria of the Better Chicken Commitment (BCC). X X 20.60, 90.20
Pork Fresh pork must be certified with at least one star of the Better Life (Beter Leven) quality seal. X X 9110
Cocoa 100% of the cocoa in products negotiated by BE for BE that contain cocoa must be Fairtrade (with a Fairtrade product or Fairtrade raw material seal). X X all




Lidl national packaging & raw material requirements

The country-specific requirements listed below apply in addition to the cross-country requirements for the respective country of delivery listed. This means that all negotiating parties of the respective product must observe the requirements specified below during the negotiation
if the product is delivered to the respective country (restrictions are specified accordingly in the respective requirement). Raw material, material and certification targets of less than 100% are to be understood as an average value and implemented as best as possible for each

article. All annual figures refer to the end of the financial year unless otherwise specified.

Delivery country Raw material Specification FA() PI@2) SPG (3)
Plant soil Packed soils negotaited by FR for FR may not contain any peat. X X 13.10
Lidl France (FR) - — — - - -
Fresh meat By 2026, all of the fresh poultry cl-nclken rT\ust meet at least Etiquette Bien-Etre Animal Niveau C standards. Animal welfare standards for fresh pork and beef " N 90.20, 9110, 91.20
and products are set to be progressively improved by 2030.
Lidl Portugal (PT) Fresh meat Items in these product groups must be certified with the "Welfair" animal welfare seal from "Welfare Quality." X X 90, 91
. Efforts must be made to reduce the labeling on private label packaging of SE negotiated frozen products in accordance with the local industry agreement by
Plastic X X 91.20
) February 28, 2025
Lidl Sweden (SE)
Shell eggs 100% of fresh eggs sold must be of Swedish origin. X X 43.10

All fresh poultry meat should be certified with at least one heart under the Better Animal Welfare ("Bedre Dyrevelfeerd") label. By 2030, we aim to increase the
Lidl Denmark (DK) Fresh meat percentage of two- and three-heart certified products to 40%. Animal welfare standards for fresh pork and beef products are set to be progressively improved X 90, 9110, 91.20
by 2030.




Synthetic cellulose

Material

Threshold value
% Material

HW

Preferred

Minimum

To avoid

D

fibers Viscose, Modal, Lyocell, Cupro 100% Recycled - GRS/ RCS Lyocell - Tencel/ Refibra Responsible - FSC/ EcoVero/ Livaeco Conventional
Cotton Responsible - CmiA, BCI, Fairtrade
Recycled - GRS/ RCS
Other plant fibers . .
. B Conventional - hemp/ linen (preferably EU)
IF’il;x:rts ::;er:a[enals Hemp, coco, linen, bast 100% Organic - GOTS/ OCS Conventional
Rubber (natural)
Recycled - GRS/ RCS/ FSC/ Blauer Engel Responsible - FSC/ (PEFC)/ Blauer Engel
Wood, paper, cellulose
Down Responsible - Downpass/ RDS
: - 100% Recycled - GRS/ RCS Organic - GOTS - Ce i
Animal origin Wool & animal hair (Replaces alternative materials (5)) (mulesing-free) Responsible - RWS/ GCS/ SFA (Mulesing-free)
Fibers and materials Leather Responsible - LWG Gold, Silver
Angora, fur, exotic animals - prohobited
Biobased Feedstock -RSB/ ISCC/ BonSucro/ (Redcert)
Post Consumer Recycled -
PET, PES, EL/PTMEG, PA, PE ) GRS / RCS / RMC/ RecyClass/ Blauer Engel
o Pre C (Post Industrial) R led - GRS/ RCS/ RMC/
Synthetic 100% 5';';;" RecyClass/ Blauer Engel Conventional
Fibers and materials @
(recyclable)
PO, PC, PS, PU, PAN, ABS, TPR, EVA, PP, Post Consumer Recycled - Pre C (Post Ind ial) led -GRS/ RCS / RMC/
PCTG, PEVA, PETG, PMMA, SAN, TPU (2 GRS / RCS / RMC/ RecyClass/ Blauer Engel RecyClass/ BlauerEngel
PLA, PVC (3 Avoid as far as possible (if used, only recycled material)
Aluminum - 100% Responsible - ASI/ PCR material
Metal Recycled - GRS/ RCS ) ¢
. (Replaces alternative materials (s))
Steel, stainless steel, tinplate - po::ible Responsible - RSI/Green Steel
Glass Glass - 100% Recycled - GRS/ RCS . Responsible - PCR material Conventional
(Replaces alternative materials (5))

The specifications apply if the quality and availability of the material is guaranteed. Does not apply to coatings, varnishes, paints

1 Polyester (PES), Polyethylene Terephthalate (PET), EL

astane (EL), Poly(tetramethylene Ether) Glycol (PTMEG), Polyamide (PA), Polyethylene (PE)
2 Polyolefins (PO), polycarbonates (PC), polystyrene (PS), polyurethanes (PU), polyacrylic (PAN), acrylonitrile-butadiene-styrene copolymer (ABS), thermoplastic rubber (TPR), Ethylene vinyl acetate (EVA), polypropylene (PP), polycylohexylene dimethylene terephthalate glycol (PCTG), polyethylene vinyl acetate (PEVA),

polyethylene terephthalate glycol (PETG), Polymetylmetarylate (PMMA), styrene acrylonitrile (SAN), thermoplastic polyurethane (TPU)
3 Polylactatacid (PLA), polyvinyl chloride/ melamine (PVC)
4 The recycled content must be at least 50% of the component in order to be accepted (up to 100% possible)

5 Alternative materials must have a better PEF than the original material and comply with the standards of the alternative material category. Example: Synthetic leather (e.g. made of polyethylene) has a better climate PEF than conventional leather - it can be used, but must comply with the standards for synthetic materials (in

this case PE).




Item Group

(as per WaWi) Item Subgroup Item Family Category
i i 10 Frit 8 veg 10 Pt
ried Pt
TiVegetable Leaty Salads
peciality Vegetables
omatoes
eppers
oot Vegetabies
Mushrooms
erbs
20 T fowers otted Plants
75 Seads, lower b, other

2Frozen 20 Frozen food
Teerolls
20 Frozen Pizza, Baguettes, Bakery goods, Pastries
)
30 Fruit, vegetables
40 Frozen v
50 Ristiecken / croquettes
(ABC / Halloween / Faces]
S0 Frozent
folding boxes
)
60 Frozen Poultry
reast
50 Cordon Blew / Schnitzel
’E Frozen Meat
JCovape
I
i:un Frozen Fish
prepared
3 Dairy/Cold Me [50 Chilter 30 Cold Meats. [0 10 Pork starter (with mechanicall
d
40 Poulury starter (with mechanie:
20 Cookeasticea 10 Pork starter (with mechanieall
20 pig standard
30 Pig other
0 Poultry entr
50 Poultry standard
60 Poultry oth
70 Bee Entry
50
eef other
Other
50
50 pig other
70 Poultry entry in (v
50
%0
100 Poultry other
[110 Beet
[120 Other
hole Salamt 10 pe (dehydration up to 20%]
i d drying from 21%)
th noble mold
Kabanossi]
50 i
60 Beef salami
70
50 Salami other meats
%0
100 Snacking with fine mold
[110 Other
50 i (dehydration up 0 70%)

(drying from 21%)

20 i d
30 Pork salami with noble mold
Kabanossi)

50P

60 Beef salami

70 Poultry salami

80 Salami other meats

EREREE

Er ed Ham Joint

50 Cooked Sliced Ham

50 Roast pork

60 Pork salmon / neck

70 Pig belly

80 Pig other

90 Poultn

100 Beef
[110 Other

100 Pate




Item Group
(as per WaWi)

Item Subgroup

Item Family

Category

70
80 Hack

70 NaturaiVoghurt

10 Standard

20 Greek style
yr

50 Turkish style

50 Mi

60 Buttermilk

70 Kefir

80 Ayran

90 Other

[30 Fruit Quark

20 stirred

30 Fruit backing
0 Prote i

50 Other

40 Flavoured Yogurt

10 Stirred

20 Fruit backin

302 chamber yogurt
<

150 Desserts/ Snack Products

60 snackitems
Other

3 [50 Chitler
20 Soft cheese
[30 Hard/ Semi Hard Cheese
7 [ Kashicaval
80 other cheese from CH / AT
90 Cheddar
100 other cheese from IT
110 Goat's cheese
120 other cheese from GR
130 other cheese from FR
140 Other
40 Hard] Sem Hard Cheese Stices 10 Gouda.
30 Butter cheese
B
0
’E ? a
I
0% .
40 Ready meal
50 Satads, fruit, vegetabl 3
ruit cut / uncut
ntipasti ] olives
hes
6o
rosh pesto
resh sauces
resh cakes
east
ther
’E
I
i s
36 Fresh Milk/Cream E" h milk, soured milk, buttermilk
I
I
me fraiche/ Quark
Food 60 Ambient 40 Speciatity Meats

(drying up to 20%)
dard (drying from 2T

Kabanoss)

41 Long Life Milk/Cream




Item Group

(as per WaWi)

Item Subgroup

Item Family

Category

30 UHT milk > 2.8 % fat

e o Ao iy

50 Oat drink

70 Rice drink

43Eqgs

BITTTRl

10 eggs

70 other eggs

10 Ketchup

Light

20 Other

Tight

30 Mustard, Horseradish, Vi

ther i

i

30 Pest

to
40 Pasta sauces

40 Spices, Spices mixes, Horbs, High-quality salts

0 Food 75 (T5]

45 Oils / Fats / Margarine

70 Gtve ol

i
40 Extra virgin (EU Blend)
50 Extra virgin (ES)

60 Extra virgin (IT)

(GR)
80 Extra virgin (NON-EU blend)

20 Other Ols

50 Frying oil
o

70 Peanut oil
80 Coconut oil

30 Three-quarter fat marg;

40 Full-fat margar
50

60 Sunflower margarine - all fat levels
70 i

80 Cooking / baking fats

90 Liqui
100 ther
I 1o o
20
30
50 coffee capsules
60 Other
Tom
20
30
m s
50 Cappuccino.
G0l i )
70 Other
36 Cocoa B 10 Bey T
20 Other
07en 10 black e
20
Sor
40 herbal tea b
50
&0 i
70 pyramid bags
osetea
90 Instant tex
100 other
[50 [10 Green coffee
7 Coreat] 10 Food ar
20 brown sugar
30 other sugar
40 Wheat flours
i ™)
20 Baking Products and “ngredients
ake mixes
ake icings / decoration
710 Soup garnishes
T120 Other
30 Oats/Mue:
oTice
50 Putses
60 Pasta JNoodi
P an s
I
I
@m,
I
s s —
13% hazetnut
7

}l:o Soups

20 Sauces

o
10 sauces dry powder)
20 Other




Item Group

(as per WaWi)

Item Subgroup

Item Family

Category

30 Dry Mixes/Ready Made Products
5 Tinned/Conveni: 50 Tinned fish 10 Canned fish
51 Tinned Meats
Meat
I
I
90 Mandarins / grapefruit
100 Coconut
[110 Mango
120 Other
20 Canned Vegetables
Green beans / Franch beans
[110 Mushrooms
[120 Other
50 pickets gherking
gherkins
‘pepperont  jalapenos
54 Babyfood [10 Baby Formula
’@n Porridges
cookie / yogurt)
ereal / cookie / yoghurl
40 Ready Meals bl puree injar / bowl
ina jar after the 4th month
Beverages |10 European White Wine
Box
taly
ortugal
other EU countries
20 New World White Wine BaginBox
30 European Rosé Wine
Bag in Box
tal
Portugal
90 Rose wines other EU countries
100 Other
40 Now World Rosé Wine 10 Overseas Rose Wines Bag in Box
20 Usa
30
50 European Red Wine
Bag in Box
taly
ortugal
EU countries
60 New World Red Wine BaginBox
20
30
ther
70 Sparkiing hampagne
ing wine, sem wine, other from France
Lambrusco
0 Sparkling wine, semi-sparkling wine, other from Italy
rling wi
oo et
4 cockaalt
angria
Non-alcoholic
61 Spirits / Liquors [10 White Spirits dka
hite vum
20 Darkcspiits
|30 Ciqueurs
40 Vermouth, Sherry, Port, Other




60 Ambient

62 Non-Alcoh

10 Water

10 Still table water

able water medi

tum
30 Sparkling table water (Classic]

40 Stil spring water

50 Spring water medium
60 Carbonated water (Classic]

70

80 Mineral water medium

50
100 Water flavored still

110 Flavored wat

[120 Other

20 Cola Light / Zero
30

So3uices
20 Orange Ju
50
0 Grape juice
70 Tomato juies ]
80 Lemon / lime juice
100

5 i FruftSalea, o 10 Orange nectar

20 Apple nectar
30

63 Boer / mixed beer drinks

3|

raft b

0
0 Strong
0

BE

bea
ixed beer beverages
o >

0
{110 Non beverages

[120 Other
10 Apple

’E Alcoholic

ol
20 Pear

70 Baked goods / snacks

10 butter cookies

Products

30 Nats/Dried Fraft

|76 Ghocotte Blocks fnel Wi

rs)

30 aroma bars / flled with fine chocolate
[ il illed (> 2009)

3o pratines

40 Other Chocolate Products

uts

5 ?

50 chewy cand,

0 Mini Dragees / Tie Tac

70 Toffe
80 Other

30 Foam fruit gum

lends

icorice
the

g
ocolates

100 balls
110 Fruit gums
2

72 Long Life Bread/Cakes

d/Crackers

IEREREI

40 Cakes/Ts

50

73 Fresh bread/ Cakes

10 Bread Loaves

20 Sliced Bread

E Rolls/Pretzels

40 Cakes/Pastriies

20 Sweet pastries




Item Group
(as per WaWi)

Item Subgroup

Item Family

Category

7 ote %0 ote 4 Bakery 10 Bread Loaves
’E‘ zels
I
E: Cakes/Pastries
30 Puft pastry |
40 Puff pastries / Danish pastry filled
50 Veast past
uffi
100 Other
40 Other Pizz
ocaccia
it dog / Danish pastry with sausage
Hot Bakery sweet
ther
60 Amblent 77 OTC (Over the Counter] P:n Gver The Counter Products ainidilers
t 30 Other
30 effervescent vitamin C tablets
> inCtal
90 Other
—
I
[0 ote 7 ’3
I
20
I
50 i
79 Hot Drinks 10 Hot Drinks
75 Hot Drinks Ingredient
[ Non-Consumables 60 Amblent 80 Tobaceo [10 Tobaceo
90 Tamping tools
100 o-cigarette / iquids
Sipetfood 10 Wet Dog Food
200y Dog Food
50 Wet Cat Food
30 can < 400g
40 Alum
50 Pouch
60 Other
40 Dry Cat Food 10 Dry food = akg
20 Dry food21-<dkg
30 Dry food 950 - Tkg
40 Dry food < 9509
50 Other
50 Pet Sacks 104
20 cat smacks
50 Other
60 Cat Littor 10 Cat littor clumping
20 Cat litter non-clumpin;
70 Other 10 Bird food.
20 Fish food
30 Other
2 Porsonal 10 Hair Care Products 10 Shampoo
20 Flushing
30 Hair reatment
40 Hair il / -balm / -serum / -water
50 Foam
60 Hairspray
[20 Shower Gels/Baths Products/ Soaps
Tadies / gentlomen
50 ftar oms /Milks/Cosmetics
20 Eye make-up remover
30 Faci extoliation / toner
50 Face cream
60 Eye cream
70 masks
80 Serum / Concentrate / Ampoules
90 ip balms / i
100 Body lotion / creams
[110 Hand / foot care
[120 Decoratiy
[130 Other
40 Deodora 10 Deo Roller Ladies
20 Deo Roller Men
30
50 Dental Care
[60 Sun Care Products
fer Sun
elf-tanner
ther
70 Baby Care Products ath additive
sh gol
hampoo
otion
oft cream
owder
her
50 Shaving Products having foam
fing
30 razors / razor blades women
40 Men's azors / razor blades
8 Non-food range 60 Food 5 (75) 5 Washing 10 Laundry Produtes
caps
7 iHive / Delicate / Wool/ Sport / Black]
50 Fabri
60 Fabri
70 Bleach (mild / perfumed / chiorine]
80 Curd soap
90 Stain remover
100 Texti
[110 Other
20 Household Clean 10 All-purpose / loor cleaner
20
[ 0
I 40 Kitchen / grease / power cleaner




(::’P':fv'v:‘m) Item Subgroup Ttem Family Category

60 WC stone / tabs

80 Chlorine / limescale / pipe cleaner
gel

100 concentrate
i i addi

50 Al Fresheners/Palshes 10 Car i freshener

40 air freshener botle with wick / balls / gel
50 freshener and refill

40 Pest Control 10 Pest control

84 il/Nappies [10 Paper 10 Toilet paper
o

40 Cosmeties / tissue box

[205 t/Dry)

20 Moist baby wi

50 Moist all-purpose / floor cloths

90 sponge -woven)
100 mier

EETT fes Femining hygh s 10 condoms

roducts

40 Foll/Filter Paper/Bags/Disposable Paper 10 bin liners = 600

50 Dis cups/

[S Non-food range

[0

130 Light source

140 Other

30 Carvier Bags 10 Sine carrir bag (piastic
o)

50 Freezer carrier bag

60 Paper carrier bag

70 Cotton / jute carrier bag
e carrier bag

50
50086
100 bi
[10 Other
40 Hosten 10 Tights ladies
20 Stockings ladi
30 Stockings men
40 Other
’E» 10
201 i
I 50 [ household gt
I 40 giftbags
I 50 Other
[T Magazines 10 Magazines
5 Misat/Poultry/Fizh 50 Wiat/ Poulis 50 Fresh pouls 70 Fresh Turkey i ™)
20 Bones
30 Breast
0 st ] goutash
50 Crickets
i
20 Fresh Chicken 10 Mince (b )
20
30 bones
Sliced)
50 Sliced meat / goulash
s
30 Ohter Fresh Poultry
91 Fresh meat 10 Fresh Pork ince mixed (incL balls/ burgers]
70 FrenBest
burgers
60 steaks - starter (e.g. minute steake]
Steak ality (fillt / rump)
[30 Freh Lamb
40 Other Fresh meat
50 Vegetart
[52Fih 57 Fresh ish |70 Fresh fish
50 other game fis
50 marinated
i )
100 Other
10 Non Food 70 Non Food (AKT) 198 Bargain Sale 10 Specialsales
199 Consumables al
[201 Womens' clothing
vests
ackets
- Coats
Shirts/Polos

10 W- Long/Short Pants
i 34

12 W-Skirts

resses
1l Body Sets

ras
odies

104 W- Panties for all shapes.




Item Group

(as per WaWi) Ttem Subgroup Item Family Category
nd
twear T W
ightwear Sets incl. Pajamas
One-Pieces
pewear Tops incl.
Shapewear incl.One-Pleces
fets
meaker Socks
F-Footies
251 W-F- Sneaker Socks
252 W-F- Socks
mers
256 W- Panty
258 ory frems
300 W- Occasion Tops
310 i
320
330
340
[202 Men i
[ M- Vests
[4M-Jackets
5 M-Coats
7 M- T-Shirts/Polos.
10 M- Long/Short Trousers
20 M- One-Pieces
22 M- Full Body Sets
23 M- Workwear
103 M- Undershirts
104 M- Briefs All Shapes
105 M- Panty Boxer Shorts
] 3/4
nderwear Sets
obes
ightwear Tops incl. Nightshirt
htwear Sets inc, Pajamas
ightwear Pieces
ootlets
neaker Socks
™
ccasion Tops
T
[2c- i
[3C-Vests
T4 C-2ackets
~Coats
7 C-T-shirts/Polos
10 C- Long/Short Trousers
11 C- 3/4
12 C-Skirts
20 C- One-Pleces
21C-Dresses
L Body Sets
ras
ndershirts
ties AL Sh
anty Boxer Shorts
nd L
htwear Tops Incl. Nightshirt
ightwear Sets incl. Pajamas
ightwear incl. One-Pieces
ootlets
ocks
203 C-Knee-Highs &
205 C- House Socks
207¢-
250 C-G- Footies
251
252 C-G- Socks
25
300 C- Occasion Tops.
310 C- Oceasion Bottoms.
320
330 i
340 i
704 Voun 3
Vests
Sackets
~Coats
- T-Shirts/Polos
10 Y- Long/Short Trousers
incl.3/4
ints
s All S
anty Boxer Shorts
L Trims
ightwear Sets incl. Pajamas
incl, One-Pieces
ootlets
neaker Socks
ocks
ouse Socks
-Footies
~Socks
ccasion Tops
ccasion Bottoms
705 i
ackets
I-Shirts/Polos
- Long/Short Trousers
Tops nct. Nightshi
. Romper Suits
Warmers
ops
ottoms
™
10 Non Food 70 Non Food (AKT) [236
pper Body
T-shirts
ousers
ights incl. 3/4
ower Bod;

Full Body Sports Suits
ports Rainwear Full Body

B

orts

ports Panties All Shapes
inel 374

Socks

ports




Item Group
(as per WaWi)

Item Subgroup

Item Family

Category

~ Sports Jackets

ports Rainwear Upper Body
e

Sports Trousers
- Sports Tights incl.3/4

ports Rainwear Lower Body

Body Suits

Sports Bras.

- Sports Panty Boxer Shorts

- Sports Knee-Highs i

- Sports Trunks.

- Sports Bikinis.

©ther)

250 Accessories

£
42 Laptop Bags
43 Soft-shs

44 Hard-
45

142 Glasses Accy

essories
(Other)

a1

- Lace-Up Boots

-~ Ankle Boots

- Long Boots

- Snows Boots

- Rainboots

- Light Sandals

€ Light Sandals

- Deep Footbed Light Sandals

- Clogs

P (Bathing)

thing)

262 e hoss

ow Slippers

Lace-Ups

7.
[8 M~ Leisur

now Boots

inboots

-Flop Style Light Sandals
Light Sandal:

Foon

twear

en-Back Slippers

hing)

400 7

401 M-S~ Sneakers

ekiing Low

52

t
allerinas

- Slippers

- Low Slippers

- Lace-Ups

-~ Ankle Boots

- Rainboots

athing)

(402 CYC s- Functional Shoes

(403 C VC - Trekking Low.

ight
100 W M CYC- Insoles

10 Non Food

70 Non Food (AKT)

269 5
280 Home Text

199 WMCY ies (Other)

shtowel

Ty
101 Aprons/Pot Holders/ Oven Mitts

102 Seat cushions
03

ed Linen

Door M:

ats
[301 Uphotstery pads

300 Fiome




080 Fitted kitchens /Kitchen islands

ed
099 Home Furnishings (Other)

100 Home Decoration

10 Candles/Room Fragrance

120

130

210 Lightning

211 Functional Indoor Lighting

250 Wall Lights/Ceil

300 ds/Pleated Blinds

oW > e 510 Retr

020 Dishwashers
30

040 Extractor Hoods

s i ing function

o <
130 Kettle/Tea maker

ixers/St

160 Crushers/ Meat Grinders/ Universal Sl

170 Electric Grills

180
210 Hotplate/Warming Plates
220

230 Deep Fryer

240 Ice-cream/ Yogurt maker

250 Juicers/ Juice Presses

260 Func Cooking

270 Kitchen Scales
280 Vacuum-Packers/Film-Sealers
299 Small Kitchs liances (Other)
010 Table Cutlery

020 Drink

030 Carafes/Cans

040 Table Crockery

099
10 Pots
120 Pans

Pans

210 Casserole
99

310 Baking T

420 Lunch

430 Preserving Jars/Wire-Clip Top Jars

440 Bread/Cake Storage

499 Household Storage (othe]
10 i Dishes/Bowls

aking Aids

/Stove Covers
Kit ?

rushers

offee/Tea A

Gtchen Applians

itchen Aids (Other)

(Other)
Held Vacuum Cleaner

320 Housshold

Appliances (Other]
iy Floor Cleaning
Aids (Other
10 i
Nasher Dryers
0 Dryers
ther]
aund
Boxes
lothin
aundr Boxes (Other]
0
othes Pegs/Hangers
521 Bathroom i
Installations
7 i Paits
500 W Seats
00 T
00 Bathroom Furniture
325 Body Care 110 Shaving/Hai Men
Women
air Drying
airstyling
osmetics
anicure /Pedicure
ental Care
326 Health
andages/Tapes
0 Ttems for Seniors
410 Heat Therapy
[420 Massage/Pain Therapy
430
i Pus
dical Devi
330 n-Ear Headphones
in-Ear Headphones
oudspeaker (Audic)
adios/Audio Devices
ther)
g
fon Devices
ther)
410
420 Multiple
430
440
450
harging Devices/Power Plugs
Cs/Laptops
s
onitors
onsoles
ical Intallati
ensory Technology
’Ez Media
I
I
53 ns
cks
eather Stations
5360iM
10 Non Food 70 Non Food (AKT) 538 Office supplies
ies Other]

d/Adhesives

o
600 Calendars/Notes

700 Sticky Notes/Stickers
800 i

340 Toys

Skills Toys

jooden Role Play Games

arden Toy:

hildren's Vehicles

utdoor Games

jood /Sand Toys

390 Toy Figures




Liem Group Item Subgroup Ttem Family Category

430 Indoor Games
345 Arts/Crafts 010 Paper

(as per WaWi)

350

Outdoor Sleeping Pads/Sleeping Bags
utdoor Accessories

040
090

10

190

o1

020 Outdo
030

040

o:

060

ents
ashiights

110
120 A Ttems
130

140 Swimmi ing 1

210 Fishing

220 Int

240 Team sports

250 Winter Sports

299 Other]

310 Large Fi dpment It

320 Small Fit i

330 Fitness/Yoga Mats

340 Fi i

350 Dumbb bells
410 ity (Other)
420 Bicycles/€-Bikes

430

440 Bicycle Helmets Protoctors

450 Bike Pumps

360 Fireworks
365 Animal World

020 Charcoal BEQs.
030 BEQ Accessories
040 BBQs/Firepits
010 Electrical

371 Garden Tools

020 Batten,
030 Petrol-
040

372 Garden Trrigati 010

tion (Othe]

[373 Cultivation/Plantin 010

020 Cultiva

7 i 040 Garden Tables
0

070 Protective Cot
ion without LED

250 Exterior Lighting

th LED or Solar

acy i
37 100 Garden buildings
380 Cars 010 Car Interior Fittings

030 Child Car Seats/Baby Car Seats

pairs
060 Car arging Devices
070 Car i

0

100 Motorbike

385 Bulldh i 010

020 Paints
0

040 Decorating Tools
50

099 i ios (Other)

300 Saunas/I i i

310 Doors/Windows

320 Fences/Gates

330

340 Carports

350 Mailboxes
9

386 Workshop - Machiner,

e
130 Battery- inding/Milling
140 Batten
150 Batter,
160 pe y

i o e oy
199 Tools (Other)
200 Preumatic

300 Petrol Tools

999 Workshop - Machinery (Other)
[387 Workshop - Hardware 010 Drill/ i

030 Grinding/Mill
040 Sotderh g

110 Screwdriver
120

130 Pliers

ing Tools
150 Testing/Measuring Tools
199 Hand Tools (Other)
200 Toolboxes (Other)
300 Small Parts Sets/Hardware (Other]
400 Transport (Other)
500
699 (Other]
388 Safety 100 Safety Items (Other)
389 010

020 Electr i
030
040

Technology

0 Fans
120
35 T s 551 Commission 1o jcati
20
50 Events
40 Finances
50 eosk

20 other Loyalty Promotions

10
10 Consumer Goods.




